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ABSTRACT

The purpose of this research was to study the relationship between financial performance
and benefits executive and director of service industry at registered on the stock exchange of
Thailand. This research was a quantitative research. The examined data were acquired through
the collection of secondary data within the company’s annual reports and checklist 56-1 of service
industry at registered on the stock exchange of Thailand in 2017-2019. Data were analyzed using
descriptive statistics and inferential statistics. In the Pearson Product Moment Correlation
Coefficient and Multiple Regression Analysis.

The results were found that the Return on Equity (ROE) and Yield on Dividends (DY)
correlates with executive benefits and Return on Equity (ROE) and Yield on Dividends (DY)
correlates with director benefits. Therefore, firms with good performance can increase the profits,
resulting in increasing executive and director remuneration. If the performance has decreased the

profits had an opposite effect.

Keywords: Performance; Executive benefits; Service industry
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Aaunlsadsy ROE OPM RG PE NPM DY
ROE 1.000 .067 .085 -.136 179 369%*
OPM 1.000 398%* -.097 6827+ -.003
RG 1.000 -.040 225 . 429%*
PE 1.000 151 -.239
NPM 1.000 020
DY 1.000

*. Correlation is significant at the 0.05 level (2-tailed).

**_ Correlation is significant at the 0.01 level (2-tailed).
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