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Abstract

The main objective of this thesis is to study the relationship among Ownership Structures and
Earning Management of listed in the Stock Exchange of Thailand. The sample was listed in the Stock
Exchange of Thailand for the period of 2015 — 2017 a total of 334 firms. The correlation coefficient and the
multiple regression analysis were 0.05 and found that the ownership structure derived from government
shares foreign investors and institutional investors has negative relation with earnings management.

Keywords: Ownership Structures, Earning Management
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feafi -0.012 0.110 0.271
GOV -0.005 0.002 0.007*
FOR -0.001 0.000 0.000*
INS -0.010 0.003 0.005*

R?=0.29 Adj.R?=0.26 SE = 0.5386

WiNee *Uszautisdayneaiian 0.05
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