mMadAnwdaraan L"S:ﬁfluﬂ'lsaanLmuussﬁ;ﬁmeﬁﬁﬁwasiamséi’mﬁuheﬁa
HAnAMTaIMS : nadiFnwdszianasiaunananiuasuinagan (SMEs)
A STUDY OF SUCCESS FACTORS OF PACKAGING DESIGN AFFECTING
DECISIONS PURCHASING IN FOOD PRODUCTS: A CASE STUDY OF SMALL

AND MEDIUM ENTERPRISES (SMEs)

4

ANINT  FaSIGUY
UNANHa

4
U AV

MeiiTegussaediia@nwssavreiauadvauiloaninadansdadulate

9
T

wansauriomauaziiinadatladamasanuuuussadasians usziadnmasdunasiaundan
fUsznaumsgsfaznananuaznnadeniiidenamsdaduladundasurianmsuaziinade
fhadamsaanuuuussasasiawns  wemsAnmuwuh ) guilnadaduladendadnsiaimslasly
anuddNniigada 013 gumw aze1e anwlaaade uaslinniulssiuaunin 2) guilaa
THanuddaanniigadamsasnuuuussadasimamihiidumaia fa Inssesdummsuasly
anutlasade fimsunilasuasinmagumndudnnduanedunadon uazmhitmedumsama
Aeamnuaastayammansudiu dayaiszygndasiamusiuie 3) gussnaumslianuddnse
waaAnsiansINniigade sen@ddu naureses 0Ms guMw azele anwdasads M3
UsTyEnNazaIn 1y 4) Q’ﬂsxnaumﬂﬁmmﬁwﬁmﬁiamsaaﬂLmumiagﬁ'm“ﬁmﬂﬁq@ﬁy’wﬁ'ﬂﬁﬁm
waiiada matnilaswasdnmammndudannduansiunedan imssasiuamnuaslvanu
Unaads Snnaamwormsuaziiaszezommaiu fnnawnzaniumsldnu wazsndemhil
NNEIUMTABIN AD BENUUUEIBNINANATY HAPINAUKILUANANIINAWIS AFIFUAH
mwanualadeanuinieia uasamnuaastayanimansudiu 5) nquguilnafiiandnvas
uaneetudendandasarinniismssanuuuusssarideiufataiemsaanuuunnin  ms
Snwaamwuazmsliny  msuaadayauaziunilasquases uazladeasuansdumuazinm

Funaaw

ABSTRACT

The objectives of this research are 1) to study factors such as how major contents of food
products and packaging design as outer composition affect the decision making of buyers 2) to study
factors such as how major contents of food products and packaging design as outer composition of
entrepreneurs’ products.

This research found that 1) the consumers’ major concerns were nutritional value, food

hygiene, food safety and it was a trusted brand name supported with reliable publicity. 2) The buyers



placed heavy buying influential on technical functions that were to protect the product from natural
contamination at a reasonable longer period of time. 3) The entrepreneurs placed heavy attention to food
products were food taste and texture, food hygiene also safety and attractiveness and applicability. 4) The
entrepreneurs placed important attention to the packaging designs on technical functions as food
protection, a safe food container and made a longer shelves life to the products, and sizing fitted to user’s
purpose. The marketing functions were attractiveness of packaging design, eye-catching on display
shelves and easily differentiated over competitors, the distinguished and reliable brand logo, and the text
on label easily communicated. 5) The different buyers placed heavy buying influential on the
differentiated packaging designs that were graphic design, protective product, communicated label and the
distinguished brand name with friendly environmental packaging.
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